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Proceed Innovative 

1. Working with 150 companies on their 
digital marketing strategy

2. Celebrating 15 years

3. Managing Partner co-owner of Assisting 
Hands Franchise

4. Started working with Assisting Hands 6 
years ago

5. Currently working with 18 Assisting Hands 
franchise owners

Who Are We?
Transforming Businesses Online, Amplifying their Success
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The Trends

1. Quality over Quantity

2. Mobile Friendliness

3. Google Analytics 4

4. Artificial Intelligence
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Quality > Quantity

Google is placing more value on quality of content than ever before. Content 
that is longer and in-depth will be more visible online.

Average Time on Page Trends:
• 7% YoY Growth vs 2022 
• Users that converted stayed 3 minutes and 50 seconds on avg.

Strategies:
• Personalization: Tailor your messaging to specific audiences in specific 

areas, with the goal of connecting with them on a more meaningful level.

• Reviews and Reputation Management: Focus on testimonials and reviews 
that highlight your business and the work you do! This will help establish 
credibility, build trust, and attract new clients.
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Bonus: Video Content
Stand out with video marketing content specific to your business. Videos for 
home care providers help establish their expertise, educate potential 
clients, and build trust.

Opportunities:
• Videos found on Google Search
• Grow your YouTube visibility
• Keeps users engaged longer on your 

website

Ideas for Quick and Simple Videos:
• Use Franchise available content
• Record yourself giving a presentation
• Animoto.com (Voiceover with Images)
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Digital Marketing Success
How to measure success in the Digital Marketing Field
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Mobile Friendliness

More than ever before, your potential clients are comfortable making 
buying decisions exclusively over their mobile phone. This includes mobile 
adjacent devices, such as iPads and tablets.

Mobile User Trends:
• 12% YoY Growth vs 2022 
• From users that converted, 68% were 

on a mobile device

Strategies:
• Check your website on a mobile device
• Google Page Speed Insights 

https://pagespeed.web.dev/

https://pagespeed.web.dev/
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Dynamics of Digital Marketing

SEO
On Page
Mobile
Local

TECHNICAL
Web Development

Speed Updates
Analytics Tracking

Reporting
CONTENT

Keyword Research
Service Pages

Blogs
Google Ads

Press Release
Social Media

Enhance

A dynamic combination of related moving parts
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Google Analytics 4

Consistent tracking and reporting is the only true way to determine what 
works and what doesn’t. With GA4, you will be able to continue collecting 
information on your website to drive informed decisions.

Keep in Mind:
• GA4 only collects going forward 

• Be proactive, not reactive
• One time action for long term insights





Chat GPT
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Artificial Intelligence
The use of chatbots and other AI technologies can help home care providers 
improve customer service, respond to inquiries more quickly, and streamline 
operations.

Good For:
• Research
• Idea Generation
• Social Media Captions
• Summarization

• Blog, Video, LinkedIn

Bad For:
• Quality Long Form Content
• Recent Industry Changes
• Copyright Infringement
• General Topic Content Writing
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Actions
Three things you can do today:

1. Google yourself, Google your Competition

2. Review your website and ask yourself:
• Do your pages have enough content to keep 

someone entertained for 2+ minutes?
• Is it personalized, or can this content apply to 

any business in any area?
• Is your About Us page unique to you?

3. Get Google Reviews
• Focus on reviews that provide insights into 

your work and the benefits you have 
provided.
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Patrick Panayotov
Partner

Direct: 224-623-9672 
pvpanayotov@proceedinnovative.com

Proceed Innovative LLC
1501 Woodfield Road, Suite 112E

Schaumburg, IL 60173
www.proceedinnovative.com

Learn more at: 
https://www.proceedinnovative.com/AHHC

Thank you!
Questions?

https://www.proceedinnovative.com/AHHC
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